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Export Cem

STRATEGY TOOL FOR
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We deliver valuable information and
You turn it into profitable export deals
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1. Estonia
2. Finland 1
3. Norway 4 1. Finland
4. Sweden 4 2. Denmark
4 3. ltaly
6. Switzerland 9 4. Hong Kong
7. Germany 4 5. France
8. Malta 4 6. Sweden
g 7. Lithuania
112. Caboverde .1 8.Estonia
SR 4 1
\ 95. Moldova

The most prospective export markets

Your company

= market volume,

= increase of market volume,
= market saturation,

Appraisal based on
11 export relevant factors

= price level,

= price level changes,
= purchasing power,
= |ocal competition,

demo.exportcompass.com

market distance,
commercial risk,
political risk,
import barriers.
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2 . Target country & importers
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Other
15%

France
19%

USA

7

1. Cranswick Plc
2. Lamex Foods UK

4%

Sweden
4%

Netherlands
18%

Poland
6%

Spain
9%

Ireland
14%

Germany
1%

3. Towers Thompson Ltd
4. Aspley Foods Ltd

5. Cherryfield Ltd

6. Foodwell Ltd

7. AFood Network Ltd
8. David South Ltd

30 Booker

= competition among imports,
= prospects & constraints,
= distribution channels,
= list of importers.
(upon detailed request)

Detailed,

global

valuable commercial information

product oriented,

at reasonable price.

+371 67325050
office@exportcompass.com
www.exportcompass.com
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